National Cable TV 2009

2008 2009
OCTOBER NOVEMBER DECEMBER JANUARY FEBRUARY MARCH APRIL MAY JUNE TOTAL NET $'s
NATIONAL 29 6 13 20 27 3 10 17 24 1 8 15 22 29 5 12 19 26 2 9 16 23 2 9 16 23 30 6 13 20 27 4 11 18 25 1 8 15 22 UNITS/TRP's
Cable TV
Golf Ch-Big Break in Show
# of Shows 177|888 8]|17|15]14|13|16( 23 145 $123,989

Warm Weather

Cable TV-Estimated W25-54 TRP's|
Assorted Cable Networks 183 183| 140| 123 123|123 123|123 1121 $9,700,000
NBC-TV-Stanley Cup (units)

4 4 $125,000

$9,948,989
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Travel Michigan
Fall 2009
All Markets

August October November TOTAL
CHICAGO 27] 3110]17 |24 51121190126 2 | 9]16]/23| TRP's
Travel Michigan
TV-Women 25-54 602
Radio-Women 25-54 800
Chicago Newspaper 1 4
OoH-Bulletins 15
(O0H-DD Buses 8
Beachtowns
Radio-Women 25-54 180
1,609
August September October November TOTAL
DETROIT 2713|1017 [24]31 511219126 | 2 [9]16]| 23| TRP's
Travel Michigan
TV-Women 25-54 0
Radio-Women 25-54 200 | 200 | 200 | 200 800
Magazine 2 2
OoH-Bulletins 17 17
Grand Rapids Downtown
Radio-Women 25-54 250
1,069
August September October November TOTAL
GRAND RAPIDS 2713 |10]17 19126 2 [9]16]| 23| TRP's
Travel Michigan
TV-Women 25-54 0
Radio-Women 25-54 145
OoH-Bulletins 10
North Coast
Radio-Women 25-54 125 [115 515
Great Waters
Radio-Women 25-54 807,
1,477
August October November TOTAL
LANSING 271 311017124131 7 (14| 21|28 |5 (12[{19]26] 2 [9]16]|23| TRP's
Travel Michigan
TV-Women 25-54 0 0 0 0 0
Radio-Women 25-54 200 (150| 75 | 75 500
OoH-Bulletins 5 5|
Grand Rapids Downtown
Radio-Women 25-54 100 250
North Coast
Radio-Women 25-54 515
1,270
August October November TOTAL
FLINT 2713110172431 7 (14| 21|28 |5 (12[{19]26| 2 [9]16]|23| TRP's
Travel Michigan
TV-Women 25-54 0 0 0 0 0
Radio-Women 25-54 200 (150| 75 | 75 500
OoH-Bulletins 5 5|
Grand Rapids Downtown
Radio-Women 25-54 100 250
North Coast
Radio-Women 25-54 500
1,255
August September October November TOTAL
TRAVERSE CITY 2713 |10]17[24]31]| 7 14 [ 21 ] 28 | 5112[{19]26| 2 | 9]16| 23| TRP's
Grand Rapids Downtown
Radio-Women 25-54 100| 75 | 75 250
250
August October November TOTAL
TOLEDO, OH 27] 3110]17 |24 19126 2 [9]16]| 23| TRP's
Travel Michigan
TV-Women 25-54 1,005
Radio-Women 25-54 0
OoH-Bulletins 5 5|
1,010
August Seftember October November TOTAL
SOUTH BEND, IN 273 |10]17[24 16| 23| TRP's
Travel Michigan
TV-Women 25-54 1,011
Radio-Women 25-54 0
OoH-Bulletins 5|
Grand Rapids Downtown
Radio-Women 25-54 150 | 125 | 125 | 125 |125(125|125 1,150
2,166
August Seftember October November TOTAL
GREEN BAY, WI 2713|1017 7 14 5112/19126| 2 [9]16]| 23| TRP's
Travel Michigan
TV-Women 25-54 1,007
Radio-Women 25-54 0|
OoH-Bulletins 5|
Great Waters
Radio-Women 25-54 932
1,944
August October November TOTAL
FORT WAYNE, IN 27] 3110]17 |24 19126 2 [9]16]| 23| TRP's
Travel Michigan
TV-Women 25-54 1,010
Radio-Women 25-54 0
OoH-Bulletins 5 5|
1,015
August September October November TOTAL
DIGITAL BUY 27] 3 |10]17[24 5112/19126| 2 [9]16]| 23| IMP's
Travel Michigan
A18+ Impressions (000) 6,620
(Geo-Targeted to Fall Markets)
Trip Advisor, Expedia, Orbitz, Away
Cheap Tickets, Frommer's, VideoEgg
Yahoo! Travel, Travel Ad Network
6,620

2009 TM FALL REV Flowchart By Market 9-01-09.xIs



	National TV 2009
	Fall-9-8 Start

